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How does this fair differ from the existing ones

DIFFERENTIATION:

CROSS-SECTORAL
COLLABORATIONS
(NONSPACESECTORS)

ACTIVE INVESTOR
INVOLVEMENT

BALANCE

BETWEEN B2B AND
B2G

YOUNG TALENTS &
INFLUENCERS

IMMERSIVE AND
INTERACTIVE
EXPERIENCES

ITALIAN EXHIBITION GROUP

Unlike other fairs focused on scientific communities and space institutions, this new project aims to

foster collaborations between space companies and non-space sectors such as pharmaceuticals, P
agriculture and agrifood, gaming etc. This environment fosters new applications of space technologies ﬁ
in different fields, maximizing commercial value and innovation.

The event aims to dedicate a central space to Venture Capital, Private Equity and institutional investors, an
element less present in other fairs. This allows start-ups and SMEs to obtain funding and develop innovative
projects, consolidating a growing ecosystem in which investors and space companies can collaborate and thrive.

While other events are more oriented towards Business-to-Government, this fair also facilitates Business-to-
Business, creating a balanced environment for collaboration between companies and institutions. This
aspect fosters an ecosystem that welcomes both established space players and new entrants, expanding the
possibilities for commercial partnerships.

This project aims to actively involve influencers and industry leaders, with the aim of attracting young Y
professionals and potential new talents. Through dissemination events and educational content, the event e
aims to offer an engaging and stimulating experience for new talents, integrating a young orientation absent in [
other events such as IAC and Paris Space Week. )

The new project offers an immersive experience with live demonstrations, workshops, and simulations
in virtual and augmented reality. These aspects make the appointment an experience to be "lived,” |sl
which facilitates networking and direct interaction with advanced technologies. ) g




The contribution of the Emilia Romagna Region to the Space Economy Expo

EXHIBITION BOOTH SPONSORSHIP OF THE MAIN ARENA
An exhibition space of 60 square meters, The technological stage at the center of the
designed to convey the commitment of event, branded RER, dedicated to international
the Emilia-Romagna Region as a key conference and educational activities.

player in the new space economy.
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Providing the future
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